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Case-printing provides invaluable service 


HJR’s unique case-printing 
operation wiil save the 
company an estimated $J 
million this year by printing 
cases in-house. Shorefair’s 
printing team includes 
(.seated), Donald Fain, 

(from left, standing) Mike 
Meadow's, Craig Essick and 
Steve McCollum. 



F our RJR manufacturing 
employees will help 
R.]. Reynolds Tobacco Co. save 
more than $1 million this year. Craig 
Essick, Donald Fain, Steve McCollum 
and Mike Meadows are members of a 
self-directed work team at Shoiefair who 
operate a one-of-a-kind printing opera- 


customize the print order to as few cases as we 
need for any brand, and it can be done in a 
matter of minutes,” 

RJR’s case-printing machine was acquired and 
installed at Whitaker Park by the company in 
1994. According to Fain, the team leader, "This 
machine was a prototype for a vertical case- 
printer which we adapted to handle in-house. 


tion for Reynolds Tobacco. The team prints RJR’s 
small-run cardboard shipping cases in-house. 

small-quantity print runs. Not 
only are we a unique operation 
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(continued from page 1) 

the team orders the number of cases they need from the 
ASRS.” 

Fain keeps the team on track with the incoming orders. 
"We work at least three days ahead of manufacturing,” he 
says. Orders calculated by production planning, which 
are based on anticipated cigarette production, come in on 
a weekly basis. 

To print the cases, one of the team members takes the 
information from the order sheet and inputs it into tlie 
printer's computer. Blank cases are fed into the machine, 
and the computer program sends messages to the print 
heads to print the corresponding brand number, name and 
bar-code information on the case. 

Meadows says, “To me, the biggest challenge of this 
operation is maintaining printing quality — especially on 
the bar codes. It’s essential that the bar codes are clear so 
WB will be able to keep track of the cigarettes." 

Bar-code information 
The bar-code information enables both RJR and some of 
the company's automated distributors to locate the case at 
any time, and identify federal tax information, brand name 
and type of promotion, such as buy-one-get-one-free. 

When a printing order is completed, the cases are 
moved to the staging area at Shorefair. Here, the orders 
are assembled according to the RJR destination. An RJR 
truck then arrives at the Shorefair 
dock to pick up the cases for delivery. 
“Most of our cases go to Whitaker 
Park, Tobaccoville or Cold Storage for 
promotion operations,” Essick says. 

“We’re very fortunate to have these 
individuals running this operation. 
They truly know the meaning of 
teamwork,” Szawara says. ■ 


Mike Meadows keeps a watchful 
eye on the last stage of the case- 
printing process at Shorefair. 
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Szawara says. 

McCollum says, “I feel like we’re helping the company 
a lot by having the capability to print these cases in-house.” 

Of the team members, only Fain had previous printing 
experience. Meadows, who has boon on the case-printing 
project since 1994, says, “We’ve learned how to optimize the 
performance of this machine through trial and error— 
making improvements on both the macliine and the process.” 

Cross-training vital 

All four team members have cross-trained one another 
to substitute for each other when needed. Fain says, 
"Three of us need to be here to run the machine. And, 
since we’re the only ones in the company who know this 
process, we all had to learn every aspect of the process to 
cover for each other when one of us is out on vacation or 
sick.” Shorefair shipping and receiving coordinator 
Kenny Pennell and RJR employee Steve Hull have also 
been trained to operate the case printer and can fill in for 
one of the team members if needed. 

When a blank case arrives from a local box company. 
Fennel and Hull unload the shipment of blank cases 
brought to the plant by an RJR truck. 

Pennell says, “We send the blank cases to Shorefair’s 
high-rise Automated Storage and Receiving System 
(ASRS), Tlien when a print order comes in, a member of 
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M/htiW Life - Is It?^ 

By George McGovern , 

Ckrpyrighl (c) 1997 by The New York Times Co. 

' Reprinted With Permission 


F reedom of choice in our everyday lives is a 

treasured right in America. That freedom should, 
of course, be balanced with a sense of responsibil¬ 
ity for our persdiial well-being and that of Olliers. 

Two high-profile lawsuits that hinged bn the issue of, 
choice were decided in early May. In the first case, a 
Florida jury decided that the R.J, Reynolds Tobacco . ; 
Company did not have to pay damages to the family of Jean 
Connor, who died of lung cancer at 49 after smoking for 34 
years. A day later, a North Carolina man, Thoma,s Richard 
Jones, was given a life sentence for kiHing two people 
while driying under the influence of alcohol and drug.s. 

MrstCbnnqr’chpseltosEMke.'Millions of AmericMS. . 
have quit 8mojdhg,',and Mrsi' Connor admittod in a ,, , 

videotape made during the last stages of her illnn'ss that' 
she could have quit puffing had she cared enough. 

I know, too well the ravagedo^^pohoHsm, haying lost 
my daughter to her addiction. But I ^so .know that 
people”are able to make choices. In the case of Mr. Jones, 
he was aware of the lethal effect of cdmhjnihg prescrip¬ 
tion drugs with alcohol. One can ar;^e that as an 
alcoholic;'Mr. Jones had a disease md theroforo had ho 
choice^buftodrink/But he had the choico to’ toko public 
or other transportatibnllhslead Im decided to drive while 
drunk; ah’d now has to accept the consequences.' . 

Despite the death of my daughter, I still appreciate the 
differences between use and abuse. ! Still enjoy a glass of 
wine with friends. I also would not have denied 
Mrs. Connor her cigarettes. Nor do I condemn the current 
trend in cigars. As the former owner of a Connecticut inn, 

I always allowed my adult guests wide latitude in their 
^ habits. Scotch was available at'diimer, and there were 
convenient designated areas for srnokers. ;i ■:< 
Today, however, there arethose who'would deny others ■ 
the choice to eat meat, wear fur, drink coffee or simply 
eat extra-large portions of food, to give a few examples. 
Wearing perfume in public raises the ire of certain 
organized interest groups. 

While on any day each of us may identify with the 
restrictive nature of a given cariipaign, llioro is a mucli 
■ larger issue here. Wliere do we draw tJie lino on dictating 
to each other? How.many of these battles can we stand?,^ • 
Whosovaluesshouldprevml? ; f 

Life in America has remained rdlalivcly peaceful 
compared with that in other socicUes. But \vc are becom¬ 
ing less tolerant and more mean-spirited in everyday 
social interactions. We have become loss forgiving. Suing 
institutions as well as each other fur perceived harms has 
become a ruinous sport. 


It was reported in June that a 61-yoar-old man, Norman 
Mayo, is suing Safeway and the Washington State dairy 
industry for failing to warn about the dangers of drinking / 
whole milk.-A self-described "Milk-aholic," Mr. Mayo', • 
wants, warning labels on all milk cartons to protect , f ; 
others. Where does this end? , i, ?-,;' ■■ ■ 

Some issues, like the proper, treatment of animals, 
deserv'e public debate. But,that doesn’t moan activists . 
should assault people who wear hirs, destroy animal 
research laboratories or firehomh restaurants that serve 
meat. These actions transform* differences of opinion into 
dangerous intolefahcajand intihfidation.'u:' ';:■ 

On other issiies. Ido- the messages can be ■ 

confusing. !s,ca,siiiogamlilir;j-; ii moralistic issue when- ' 
state'Ibtte'ries'hnd tjoc.ri'' iricing arc’socially dccoptablo?; 
Is the stock' hiaikel differ'u-.t. or is it just.a harder game, 
to understand?d- ■'•'.'-rd; T;.', '■' 

New attempts to regulate behavior are coming from 
both the right and the left, depending only on the 
cause. But there are those of us who don’t want the 
tyranny of the majority, (of the outspoken minority) to. 
stop ns from leading onf -lives in ways that have little . 
impact on others.-Vi■*'dV'd! V d' dr 
While the choices we 'uiake may he foolish or self- :.‘dd 
destructive — bungee jumping is my favorite example of ■ 
insanity — there is .still the overriding principle that we 
cannot allow the micromanaging of each oUior’s lives. 
When is the thrill too risky? How many drinks are too 
many? When is secondhand smoke too thick? All of these 
questions need to bo considered with some measure of 
tolerance for the choices'of others. 

,v;..We are witnessing a new age in this country: the / . 
fragmentation of society, alongTines dial do not break on , 

' typical dehiogfaphicslike jace.-'age or incom'6'. These new 
, divisions axb bas'ed on paterhalism — what we believe is 
best for each otheri - ( ' ' ■ 

The beauty of choice is that it allows some people to 
drive n high-powered cur to dinner, allows others to have 
a drink witli dinhof and allows a cigarette to be smoked 
after dimier.in all.’casos'; wo'foquire individuals to make' ‘ 

- certain thoif.beliaviof docs not liave an iihpact on others.. 
.-.To tlie degree thatltjdi.:'-., they will be held responsible 
\for their choices'.Vdd’ : ■ iV 'dtd'^' ' ^ ' ' 

But when-wp hq longof’allow those choices, both 
civility and conunoh sense will have been diminished.,■ 

George McGovern, the Doinocratic nominee for President 
in 1972, is the author of “Tci'i'y: MyDaugliter’sLife-and- 
Death Struggle with Alcoholism.” 
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'Smoke on your couch. Not on your porch.' 


The Eclipse marketing team has been aggressively 
creating and implementing diverse initiatives to test 
Eclipse among adult smokers in several locations across 
the country this year. 

The Eclipse product-development team at research and 
development has also made several major modifications 
to the cigarette based on suggestions that consumers have 
made for improving the brand. 

The new version of Eclipse is easier to light, easier to 
draw and has a fuller tobacco flavor than the cigarette that 
was introduced in Chattanooga last year, New advertising 
has been developed that touts the personal benefits that 
Eclipse offers to smokers who switch to the brand. 

“We learned a great deal from our ongoing test market 
in Chattanooga, and we have acted on what we learned,” 
says Melinda Simmons, marketing director for Eclipse. 
“Not only do we have a new and improved cigarette, we 
have developed new and inventive ways to communicate 
the unique attributes of Eclipse to adult smokers.” 

The new version of Eclipse is now being advertised and 
sold in Chatlanooga, and a second lest market was 
launched in Lincoln, Neb., in September. At the same 
time, a smoking lounge was opened in a suburban 
Atlanta shopping mall where Eclipse is promoted and 
sold. The new advertising campaign is used in each 
location to prompt trial of Eclipse among smokers. 

“Our new advertising tells adult smokers what Eclipse 
means to them as smokers,” Simmons points out. 

“It's important to tell adult smokers that Eclipse has 80 
percent less second-hand smoke than popular brands on 
the market, and that it significantly reduces odor, ashes 
and stains, But, it is more important for smokers to know 
what these attributes mean to them personally,” she says, 


That is why the brand team is using advertising lines 
such as: 

•“Smoke on your couch. Not on your porch.” 

•“Enjoy smoking without smelling like smoke.” 

•“Smoky odors no longer have a home,” 

“By combining lines that point out specific benefits of 
Eclipse with photographs that communicate the same 
messages, we are giving potential consumers a personal 
reason to switch to Eclipse,” Simmons says. 

In addition to the initiatives in Chattanooga, Lincoln 
and Atlanta, the company is selling Eclipse by mail order 
to adult smokers who have expressed an interest in 
buying the cigarette and have no other way of obtaining 
it. RJR is also experimenting with home delivery in 
Southern California, 

"Future decisions on Eclipse will be made after a 
thorough reading of the results of these new initiatives,” 
Simmons says. “At this time we are taking small, incre¬ 
mental steps with Eclipse before we make a decision on 
expanding its distribution. We know the concept of the 
cigarette is sound because the extremely high levels of 
trial we experience proves it. What we want to find out 
now is whether there is broad enough interest among 
adult smokers to justify further expansion.” 

Obviously, as with any other cigarette brand or style, 
Eclipse is not for everyone, she says. “It offers unique 
benefits, but it does require some getting used to and 
some adjustment from smokers. But oiu: experience in 
Chattanooga leads us to believe that for those smokers 
who adopt Eclipse, the benefits outweigh the initial 
adjustments they made in switching. 



“That is made very 
clear by the fact that 
adult smokers who have 
adopted Eclipse really 
like it and have no desire 
to return to their former 
brands. We find that very 
encouraging,” Simmons 
says. 

“We believe the im¬ 
provements in the 
cigarette and in the 
advertising will broaden 
interest in Eclipse among 
adult smokers. That is 
what we hope to find out 
with our initiatives in 
Lincoln, Atlanta and 
Chattanooga.” ■ 


Using infonnalion gathered during its ongoing test market, the Eclipse marketing team has 
developed new ads that communicate the unique attributes of Eclipse to adult smokers. 
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RJR sponsors conference 


Winston-Salem, N.C., became the tobacco science 
capital of the world for three days in September when 
nearly 400 scientists from around the globe gathered for 
the 51” Annual Tobacco Chemists’ Research Conference 
(TCRC). 

This year’s conference, which attracted tobacco re¬ 
searchers from more than a dozen U.S. states and 14 
foreign countries including Japan, Korea, Indonesia and 
China, was sponsored by RJ. Reynolds Tobacco Co., and 
hosted by Wake Forest University and Winston-Salem 
State University. The last time the conference was held in 
Winston-Salem was 1990. 

"This conference is significant because it is the one 
time each year when the worldwide community of 
tobacco scientists — from universities, tobacco compa¬ 
nies and suppliers to the industry — gather together to 
share and discuss important findings and contributions 
to tobacco science,” says Janet P. Wheeler, 1997 TCRC 
chairman, "We're proud to be this year’s sponsor, and 
we’re proud to play a prominent role in this year’s 
presentations." 

Wheeler, director of R&D planning and administration 
for RJR, noted that Reynolds Tobacco researchers deliv¬ 
ered 19 of the 74 presentations at this year’s conference. 
In addition, the symposium entitled "Smoke, Smoking 
and Smokers,” was chaired by Dr. John Robinson, 
principal scientist for R&D at RJR. Other RJR presenta¬ 
tions included topics such as tobacco pest control, the 

validity of tlie FTC testing method, environmental 
tobacco smoke generated by cigars, the toxicity of liquid- 
smoke flavorings used on foods and the science sur¬ 
rounding Eclipse. 

The RJR scientists who made presentations at the 51” 
Tobacco Chemists’ Research Conference were: Jerry 
Avalos, Betsy Bombick, Michael Borgerding, Buddy 
Brown, Katey Burchetlc, Gary Byrd, Kuo-Mei Chang, Bill 
Coleman, Dave Doolittle, Paul Nelson, Kathy Putnam, 
Charlie Risner, Mitch Stiles and Earl White. 

Also during the event, the Philip Morris award for 
"Distinguished Scientific Achievement in Tobacco 
Science" was given to Dr. Michael Borgerding, master 
scientist for K&D at Reynolds Tobacco. Borgerding was 
given the award for his significant contribution to the 



Dr. Richard Cox, (left) vice president of research for 
Philip Morris, USA, presented Dr. Michael Borgerding, 
master scientist for RfH, with an award for 
“Distinguished Scientific Achievement in Tobacco 
Science” during the Tobacco Chemists’ Research 
Conference held recentiyin Winston-Salem, N.C. 

understanding of tobacco and tobacco chemistry. He is 
widely recognized for his expertise in the area of analyti¬ 
cal-method development and validation, and for his 
leadership in efforts to characterize smoke from new- 
technology cigarettes. The honor includes a gift of 
$10,000. Borgerding is the sixth RJR scientist to receive 
the award since it was established in 1957, 

According to Wheeler, a number of employees played 
an active role in making this year's conference a success 
— making sure that everything from registering partici¬ 
pants and printing programs to providing conference 
entertainment went off without a hitch. 

“It takes an enormous number of people and the help of 
a lot of companies and organizations to run a conference 
of this magnitude," said Wheeler. "In addition to the 
tireless efforts of the people on the local arrangements 
committee, we had 17 corporate sponsors, and some 50 
otlier R&D employees who volunteered to help with the 
enormous task of pulling this conference together.” 

Members of the local arrangements committee in¬ 
cluded: Katey Burchette, Linda Grumpier, Layten Davis, 
Veda Davis, Don deBethizy, Linda Pulk, Charlie Green, 
Brenda Hodge, Bob Kinch, Leslie Lewis, Teresa Lyalls, 
Bill Moody, Carl Morrison, Jo Peay, Harold Threat!, Patty 
Turner and Donna Woods. 

“We also received incredible support from a number of 
RJR departments including corporate security, copy 
services, creative services, emergency services, finance, 
law, public affairs and purchasing,” she said. "Without 
their help, this conference couldn’t have happened.” ■ 
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Caravan is siarting a new feature called Faces &■ Focus. In this column, you will 
see fellow employees from all areas of the company and hear their candid 
responses to general questions about the company or the tobacco industry. 

Why are you proud to work for 
RJ. Reynolds Tobacco Company': 




Jerry Avalos 
Toxicologist III 
Product evaluation - R&D 
12 years of service 

‘Tm proud to work for this 
company for three major reasons. 
One, I’m able to use my expei^ 
tise in environmental molecular 
toxicology in a field that I 
enjoy. Two, RJR enables me to 
use my experience for the 
betterment of the company 
and its bottom line. Three, 
what I do has a profound 
effect on the future of the 
company and the tobacco 
industry. My work is 
assessing tne potential for 
reduced'risk tobacco 
products. I feel this is a 
bold step for the company 
and the industry, and I'm 
proud to be a part of this. 
During these times of 
adverse media attention, 

I feel every employee needs to 
‘ask not what your company can do 
for you, but ask what you can do for 
your company,’ to paraphrase John F. 
Kennedy. If we refocus our energies 
on helping the company, we could 
come out of these times in a better 
position. We all have good jobs, and 
we need to show the world 
that fact.” 


Willie Miller 
Sorfolion inspector 
Product reclaimed goods - 
Production recovery 
operations (PRO) 

18 years of service and a 
second-generation RJR 
employee 

“I've enjoyed all of my 
18 years with this 
company. Reynolds 
Tobacco pays a good 
wage and has good 
benefits. And, to top 
that, the management 
is good too. I feel like 
I’m privileged to 


work here. My mother, Thelma Hill, 
worked for 35 years downtown at the 
old No. 12 plant as a packer operator. 
So, in a real way, this company has 
provided for our femily my whole life, 
and Reynolds Tobacco is 
creating a future for my son, 
who also works for the com 
pany.” 


Julius Goodson 
Packing machine operator 
Whitaker Park making 
and packing 
32 years of service 
"I'm proud to work at 
Reynolds Tobacco 
because we have a good 
work environment. It’s a 
safe place to work. And, 
we’re putting out a good 
product. That means a 
lot to me.” 


Herman Mathis 
General plant attendant 
central slit and clean ~ 

Production recovery operations (PRO) 
18 years of service — ^ 

‘Tm very proud to work at 
Reynolds Tobacco Com¬ 
pany, I've made a good 
living here. I’m a single 
parent, and working at RJR 
has let me provide for my 
son, Anthony, and send 
him to college. Also, I just 
paid off my home, and 
for me, all of this is 
thanks to Reynolds 
Tobacco Company.” 



Source: h 
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Helen Chung 
Monoger - JIB'D library 
R&D pIanning/adntini$tralion 
16 years of service 
My husband, Henry, got a 
job at the company first. 
During his interview, his 
boss mentioned that R&D 
was looking for someone to 
automate the R&D library 
inventory. That’s my 
specialty, and we were 
both lucky enough to be 
able to join the company. 
I’m very happy here. 1 
feel challenged every 
day. This library has 
^ more than 28,000 books 
and reference materials 
about tobacco and 
tobacco-related science. 
I've learned so much in this job. I’m 
proud to be a part of the tremendous 
research that is being conducted here 
at R)R. My work makes me feel like 
I’m a part of the efforts to create a 
future for tlie company.” 


Janet W. Andrews 
Tbom coordinator 
Customer production services/ 
exf erwof sales -RJR Packaging 
28 years of service 
"I am proud to work for RJR Packag¬ 
ing because of the 
people. We are a com¬ 
mitted group of indi¬ 
viduals who come 
together to meet our 
daily challenges and to 
make the most of every 
opportunity tliat we 
come across. Working 
in external customer 
services, we’ve seen 
our business double 
over the past 10 
years, and this gives 
me a sense of pride 
and accomplishment 
in being a part of the 
RJR family.” 


Clarence East 
Lead ink and adhesive 
preparer 

Ink room, Plant 604 - 
RfR Packaging 
12 years of service 
“I'm proud of lots of 
things about working for 
RJR. I've always worked 
in RJR Packaging, and I 
like the challenge of 
satisfying the customer 
and getting new busi¬ 
ness accounts based on 
the quality of the job 
we do in the ink room, 

I like making our 
customers happy — I get a 
lot of satisfaction from that.” 


Ronda Plummer 
Marketing director 
Savings brand 
management 
Recently returned to RJR 
“Reynolds Tobacco is a 
great company to work for 
because of the people — 
great people who are smart, 
dedicated and fun. I feel the 
company has a lot of 
integrity and management 
consistently demonstrates its 
concern for the employees. 


Carol Sheets 

Packing machine operator 
Whitaker Park 
mofcipg and packing 
35 years of service 
“Today is the 35th anniversary of 
my first day on the job at 
Reynolds Tobacco Company. It’s 
a good company. This company I 
has helped me pay the bills ^ 
while I raised my two children, 
and today, I’ve got money to 
help with my two grandchil 
dren. My husband is retired 
fiom the company. We’ve 
had a good life thanks to this 
company. I count RJR among 
my blessings every day.” 
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853 RJR employees support the Day of Caring 


mployees from 13 businesses in the Winston-Salem, N.C., area came together 
Sept. 9 to volunteer during the second aimual United Way Day of Caring. 

The event, which kicked off the 1997 Forsyth County United Way fund-raising 
campaign, provided the 40 United Way agencies with help on various projects such as 
child care, painting, landscaping and other home-improvement repairs. This year, 853 
RJR employees were among the 1,571 volunteers participating in the event. 

The following photos show RJR employees from across the company lending a hand, 
a rake and even a painfbnish at 37 United Way agencies throughout Forsyth County. 


"The Day of Caring volun¬ 
teers showed a great 
outpouring of love and 
care. The number of partici¬ 
pating companies re¬ 
mained the same this year, 
but more people were 
committed to come out and 
make a difference for the 
community,” said Twana 
Wellman, director of training 
and development for the 
United Way of Forsyth 
County. 



Kenneth King (left) and Steve Kepley volunteered their painting services at The 
Association for the Benefit of Child Development (A.B.C.D.) after working ail 
night on Tobaccoville’s second shift. 



At the Youth Opportunities Emergency Shelter, 
RJR employees plant a brighter welcome for kids 
who are abused, neglected or have run away 
from home. Pictured (from left) are Wayne 
Afartjn, James Thomas and James Brock, all of 
Whitaker Park; and Kathy Johnson and Joe 
Inman, both of Tobaccoville. 




Maiy Reavis (left) of technical servi 
coordinator for RJR Jo Peay of R&D 
their visit to the Special Children’s 



Joe Inman, vice president of 
manufacturing and RJR’s 
1997 United Way campaign 
chairman, visited various 
United Way agencies during 
the Day of Caring. While at 
the Children’s Center for the 
Physically Handicapped, 
Inman met 18-month-old 
Christina. The center works 
closely with physically 
handicapped children ages 
birth to 12 years old. 


CO 
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“Everyone out here Is having fun — working as a team and performing oefivities we 
don’t normally get a chance lo do," said Russell Barnes of R&D. 
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“Volunteering at the agencies, you see United Way 
money in action,” said Delbert James of Tobaccoville. “I 
have a lot to be thankful for, end It is good to be able to 
give something back to the community.” 
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and 1997 Day of Caring 
ay hello to Kimberly during 
"hool. 


Family Services, an agency working 
to strengthen the well-being and 
development of families and 
individuals through professional 
human services programs, 
refurbished its landscaping, thanks 
to fi}R volunteers like Skip TJnsfey, 
vice president of brands research 
and development for RS-D. 




Ed Archer of payroll put his tailoring skills to use 
while volunteering at A.B.C.D., a United Way agency 
that strives to stimulate and encourage the 
developiiiental skills of young children from low- 
income, high-risk families and to involve their parents 
in the process. 


I 

! 



ypro Williams of technical services spent her Day of 
Caring with James, a student of the Special Children’s 
School. The agency provides developmental 
instruction and daycare to high-risk infants from birth 
to 3 years, and children ages 3 to 12 years, with 
developmental disabilities. 


“If s great to see not only RJR, but the entire community 
pulling together,” said Kathy Johnson of Tobaccoville. 
“By getting out here today, we are Increasing aware¬ 
ness and helping people who can’t do it on their own.” 



Harold Anthony of RJR Packaging worked hard 
scrubbing walls in preparation for new Hawley House 
residents. The Hawley House offers services geared to 
females ages 18 and older who have completed a 
treatment program for substance abuse and Tvbo wish 
to continue in surroundings that are conducive to 
recovery. 
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Old RJR plant gets new lease on life 

R cccnlly in South Boston, Va., a rural farm people attended the event. 

community in Southern Virginia, a black- In the early 1900s, during the tobacco season, a 
tie event was held in a former R.J. loud whistle at the plant would blow every 

Reynolds Tobacco Co, redrying plant, When RJR morning to notify townsfolk in South Boston 
operated the plant, it served the company as a that the plant was opening for the day. The 

regional facility where RJR dried tobacco after whistle reminded everyone in town of the 

buying it at auction in the local tobacco ware- importance of the golden leaf as the economic 

houses. RJR donated the facility to the town in backbone of the community. Today, that impact 

the 1980s. The company no longer needed the can still be felt, 

plant because RJR consolidated the redrying "As a retiree of R.J. Reynolds Tobacco’s leaf 

process at RJR’s Brook Cove facility. department,” says Bob Burnette of South Boston, 

South Boston businesses wanted to preserve "I was very proud to attend the reopening of the 
the building, so they joined together to raise building. The Prizery means a lot to our cominu- 
$200,000 for needed repairs to tlie facility. nity. At the opening, everyone was reminded of 

Recently, the building was reopened with a all that RJR has done for the tobacco industry 

black-tie benefit for the Parsons-Bnice Art and for people in small towns like mine who 

Association, a nonprofit organization dedicated have based their lives working in the industry,” 
to bringing art into the lives of Southern Virgin- The brick building has been placed on the 

ions. The “Prizery,” as the old RJR redrying plant National Register of Historical Buildings. The 
is now called, opened with a reception and old plant whistle has also been restored and is 

gallery showing for 19 artists. More tlian 300 now on display at the South Boston Museum. ■ 



The lingering sweet aroma of tobacco created an atmosphere that mixed well with the artists, guests and 
paintings at the reopening of the "Prizery," a building donated in the 1980s to the residents of South Boston, 
Va.. by H. /. lieynolds Tobacco Co. Photo reprinted from the News and Record of South Boston. 
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SERVICE AWARDS 

35 YEARS - AUGUST 

William E. Alderman 

Opcratiom p]anning 

Harold N. Bledsoe 

TobaccoviUe making 
maintenance general 

James C. Bowles III 

Shorefair general 

James E. Call 

Tobaccoville making 
maintenance 

Steven M. Comer 

Whitaker Park making 
and packing 

R. Glenn Griggs 

VWijraJ;erParA primary 

W.L. Griggs 

Whitaker Park process control/ 
quality control 

Undo K. Jarvis 

Tobaccoville primary strip 
general 

Sammy T. Johnson 

No, 603 C-7production 

Thomas W. Laird 

Operations technical training 

Jerry W. Mayes 

Tobaccoville making 
and packing 

John H. Reid 

Tobaccoville packing 
maintenance 

Edward L. Shew 

Whitaker Park making 
and packing 

Larry D. Vaden 

Tobaccoville making 
maintenance 

Joseph H. Warden 

RG-D process technology 
and development 

Richard N. Watkins 

lVii/roL:er ParJc making 
and packing 

Carl W. White 

No. 603 G-7 production 


James H. Wilson 

Operations 

30 YEARS - AUGUST 

Phillip S. Booe 

ro5accow7/e making 
and packing 

William H. Brown 

Marketing operations 

T.D. Byrd 

Tobaccoville making 
maintenance 

Judy S. Collahan 

Tobaccoville mab'ng 
and packing 

Eugene M. Campbell 

Quality planning and systems 
assessment 

Linda B. Canter 

Operations technical training 

Sandra C. Chipman 

Disbursements accounting 

Stuart W. Clinard 

Tobaccoville making 
and packing 

Thomas E. Cline 

Whitaker Park materia! 
control/export 

Donald G. Cockerham 

Tobaccoville casing 
and cutting/cut-filler storage 

John W. Cunningham Jr. 

Tobaccoville making 
and packing 

R.G. Cunningham Jr. 

Whitaker Park making 
and packing 

J.J. Dean III 

Marketing operations 

Bobby R. Edmond 

No. 604 presses 

Collett Ellis Jr. 

Tobaccoville casing 
and cutting/cut-filler storage 

Donald L. Fain 

Outside wrapping material 

Buddy C. Paries 

Whir flirer Pari: mohrig 
and packing 


P.D. Fennel 

Whitaker Park making 
and packing 

John R. Foster 

Tobaccoville making 
and packing 

Melvin W. Gabriel 

Shorefair general 

Mary P. Gatton 

Tobaccoville making 
and packing 

Thomas L. Gentry 

Product development 
and assesjfmenr 

James Givens 

Whitaker Park making 
and pach'ng 

Judy H. Grubbs 

Product development 
and assessment 

kathy J. Hall 

Technical services 

Anthony T. Hardin 

Whitaker Park making 
and packing 

Robert L. Hepler 

No. 200 laminatoTS 

Vance E. Hicks 

Tobaccoville making 
and packing 

Shirley W. Hunt 

Whitaker Park making 
and packing 

Grady R. Jackson 

Tobaccoville making 
and packing 

Sylvia P. Jackson 

Tobaccoville primary cut 
general 

Quentilla M. Jones 

Whitaker Park making 
and packing 

NIta N. Keasler 

Tobaccoville kitchen 

James D. King Jr. 

Whitaker Park making 
and packing 

Bobbie L. Kirkland 

TobaccovilJe making 
maintenance ^ ^ ^ 



Aldennan - 35 




7. Bowles III - 3 S 




T. Laird ■ 35 



}. Reid .35 


■■ Source: httPs://wwwJnriiBtFvriooumfinm.iicRt.etiiiidncs^^ 
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People 



/. VTanfeii ■ 3i 



S. Cliitard - 30 



f. Cunniiighom - 30 



Jl Cunningham -30 



C. Bills Jr. ■ 30 


(continued from page 11) 

Barbara W. Lauten 

Tobaccoville making 
and packing 

Brenda S. Lawson 

Manufacturing financiai 
services 

Patricia M. Lewis 

Whitaker Park making 
and packing 

William B. Mabe 

Tobaccoville receiving 
and blending 

Wilhelmlna C. Mathews 

Wiijfalrer Park making 
and packing 

Donald R. McCummIngs 

Tobaccoville making 
and packing 

Barbara N. McMilllan 

Tax 

Johnnie L Montgomery 

WTiitoicer Park making 
and packing 

Dale J. Moorefield 

Whitaker Park making 
and packing general 

Woodrow (Woody) D. Neal 

Tobaccoville primary 
machinery and equipment 

Raymond L. NIfong 

Shorefair general 

Phyllis W. Pardue 

Manufacturing proc/uefion 
p/onning 

Janice H. Powell 

Tobacco vj/ie making 
and packing 

Ray B. Randleman 

Tobaccoville making 
and packing 

Daniel E. Redd 

Whitaker Park making 
,and packing 

Constance D. Russell 

Whitaker Pork making 
and packing 

James P. Slade III 

Tobaccoville making 
and packing 


Joseph W. Smith 

Tobaccoville making 
and packing 

Michael G. Smith 

Tobaccoville production 
support maintenance 

Robert F. Stokes 

Tobaccoville primary 
machinery and equipment 

Thomas L. Sullivan 

Tobaccoville making 
and pQcJting 

Joe E. Tilley 

Tobaccoville making 
and packing 

Marie S. Vernon 

Tobaccoville making 
and packing 

Polly F. Weaver 

Whitaker Park making 
and packing 

James E. Whicker 

Whitaker Park material 
control/export 

Gerald R. Whlteheart 

Tobaccoville making 
and pociang 

Jacqueline Williams 

Tobaccoville making 
and packing 

Alma R. Wilson 

Whitaker Park making 
and packing 

25 YEARS - AUGUST 

Tony H. Bell 

Tobaccoville making 
and packing refurbishment 

J.R. Bishop Jr. 

Sales 

Shirley A. Bishop 

Sales 

Harold A. Elmore 

CDC general 

David L. Hollifield 

No. 200-16foil production 

D.F. Knoll 

Sales 

Artis J. Rucker 

Packaging support 


R.A. Van Waart 

Sales 

Monte D. Whitlock 

Sales 

D.L. Wllmesher 

Sales 

20 YEARS-AUGUST 

Kathy W. Alexander 

RCFCU administration 

Elizabeth R. Bomblck 

Product evaluation 

C.D. Clark 

Sales 

Mickle O. Cox 

Consumer relations 

Barbara J. Dula 

New cigarette technology 

Harretta J. Duncan 

No. 604 material flow 
packaging 

Henry S. Lewis Jr. 

Employment practices 

James F. Mackin Jr. 

Adminisfrafive and facilities 
services 

F.L. Money 

Sales 

Sterling B. Marlon 

Compensation and employee 
benefits 

Robbie B. McDuffie 

Tobaccoville maJting 
and packing general 

Benny E. Myers 

CDC general 

M.D. Pinares 

Sales 

Brenda E. Purcell 

International support ~ 
manufacturing services 

Jeannette H. Reid 

Sales/marketing support 
systems 

Shirley B. Richardson 

No. 604 material flow 
packaging 


Snllrnfi^h^tns.//wwwJndllRt^:vdncllmRnm.l.(^f■fidll;^^nnRtefvnnnn .'; ■.. 
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Charles C.C. Staylor 

Technical services 

Albert T. Szawara Jr. 

Manufacturing production 
planning 

William D. Taylor 

Safety and health 

William G. White 

Tobaccoville material 
control/export 

David E. Yount 

Engineering - packaging 

16 YEARS-AUGUST 

John R. Angell 

Quality assurance 

James B. Caudill 

Commercial film 

Randall K. Chapel 

Sports Marketing Enterprises 
general 

Frankie R. Johnston 

Tobaccoville making and 
packing electrical maintenance 

James D. Murphy 

Sales 

Douglas C. Pope 

Sales 

Christopher P. Rothrock 

Tobaccoville making and 
packing electrical maintenance 

Robert G. Salow 

Leaf administration 

Myron E. Shore 

Process engineering 

Bruce E. Simmons 

No. 604 plant services, printing 

James A. Smith 

Quality assurance 
instrumentation 

Bruce W. Spann 

Tobaccoville making and 
packing electrical maintenance 

10 YEARS-AUGUST 

Joan A. Acevedo 

Sales 


Sara L. Ayers 

Sports Marketing Enterprises 
general 

Douglas B. Beasey 

£'nv3'roninei)(a/ affairs/support 
services 

Judith A. Campbell 

Sales 

Raymond A. Cote 

Sales 

William A. Evans 

Sales 

Brenda G. Hall 

Sales 

Bobby D. Hawks 

R&D planning/administration 

Russell w. Key 

Sales 

Phillip K. Krumlauf 

Sales 

Thomas X. Lanahan 

Sales 

Lancle A. Lapp 

Sales 

Matthew Lawson 

Sales 

Howard S. Levenstein 

Sales 

Amy E. Maguire 

Sales 

Jeannine J. Mahoney 

Sales 

Steven W. Manos 

Sales 

Michael T. Mares 

Sales 

Kenneth J. McAllister 

Sates 

Joseph S. Murray III 

State government relations 

Samra J. Neer 

Sales 

Douglas H. Nelson 

Sales 

Jeffrey L. Pedersen 

Sales 

Ronald G. Reeves 

Sales 


Ronald F. Ridenour 

Sales 

Scott B. Rife 

Sales 

Linda M. Roll . 

Sales 

Mary A. Schlensker 

Sales 

Sharon G. Schwalm 

Sales 

William B. Slaughter 

Sales 

Steven R. Smith 

Sales 

Stephen J. Swinney 

Sales 

Timothy M. Swoope 

Sales/marketing human 
resources - sales planning 

David P. Thoensen 

Sales 

Steven M. Thompson 

Sales 

Christina L. Ward 

Sales 

Sara S. Williord 

New cigarette technology 

Linda Anne Zelles 

Sales 

5 YEARS - AUGUST 

Cesar A. Carmona 

Sales 

Eugenia W. Coulter 

Creative services 

Ronald Cross 

Sales 

Michele A. Domadia 

Packaging production planning 

Kenneth R. Henderson 

Sales 

Rhoedona G. Hester 

RCFCU administration 

Bryna A. Johnson 

Sales P- K 



D.Fain ~30 



B. Lauten - 30 



W. Neal - 30 



R. Nifong • 30 



a Redd-30 



T. Sullivan • 30 


[ 



- Source: httos;// , 
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|: 

I 



J.WUliams-30 



D. Wilmcshcr - 25 



K. Alexander - 20 



M. Cox-20 



n, Dula - 20 



U. i.eiv'js ]r. • 20 


[contimied from page 13j 

Robert A. Magary 

Sales 

Shan B. Mopes 

SoJes 

Francis H. Skinner 

Tax 

Troy A. Thies 

Sales 

Michael T. Whitley 

Sales 


PROMOTIONS AND 
APPOINTMENTS 

BRAND-MEDIA-DIRECT 

MARKETING 

Joseph J. Michalek 

to marketing manager 

Monica M. Moorefield 

to senior marketing manager 


FINANCE AND 
TREASURY 

Rebecca H. Akers 

to customer services 
coordinator 

Sonya V. Long 

to tax analyst I 

Peggy Sidden 

to disbursements senior 
specialist 


INFORMATION 

RESOURCES 

Lisa M. Langford 

to programmer/analyst II 

Grady D. Pardue 

to lead systems technical 
specialist 

Douglas E. Styers 

to systems technical 
specialist 111 

Jeffrey W. Zimmerman 

to senior systems technical 
specialist 


LAW 

Beth W. Davis 

to legal assistant III 

Rosa C. Hairston 

to senior financial specialist 


LEAF 

D.R. Gerrald 

to loaf manager 

MANUFACTURING 
FACTORY SERVICE 

Michael B. Wollace 

to production services 
attendant 

MANUFACTURING 
MAKING AND PACKING 

Donna L. Alford 

to packing machine operator - 
GDX-2 

MANUFACTURING 
PROCESS CONTROL/ 
QUALITY CONTROL 

Cheryl W. Valenzuela 

to quality assurance tester/ 
inspector 

QUALITY ASSURANCE 

Bonnie B. Moorman 

to quality assmance auditor III 

RESEARCH AND 
DEVELOPMENT 

Lisa E. Brown 

to manager - R&D brand 
business unit 

Carolyn R. Carpenter 

to manager - R8dD brand 
business unit 

Wanda M. Dixon 

to senior R&D associate 

S. Denise Livingston 

to toxicologist I 

Marilyn P. Mitchell 

to senior administrative 
assistant 


httns;//www=inrtustVvdnnliirRnm i insf 



Lucille J. Monroe 

to senior R&D associate 

John L. Nelson 

to senior staff R&D technologist 

Ann G. Niten 

to senior administrative 
assistant 

Leigh Ann B. Smith 

to manager - paper/filtor 
technology 

Robert L. Suber 

to vice president - scientific 
and regulatory affairs 

David E. Townsend 

to vice president - product 
development and assessment 

Joseph H. Warden 

to senior staff R&D technologist 

Sara S. Wllllard 

to manager - new technology 
transition 

RJR PACKAGING 

Robert Brown Jr. 

to manager - capital/financial 
services 

Sylvia A. Davis 

to team coordinator customer/ 
production services 

Rodney L Gregory 

to rotogravure press helper 

Dennis H. Petticord 

to engineering technologist 11 

SALES 

Suzanne M. Slriannl 

to retail manager - field sales - 
Central Jersey division 

Brenda Whinery-Casdorph 

to account manager - field 
sales - Denver, Colo,, chain 

TAX 

Tonyia M. Mickey 

to tax analyst n 


RETIREMENTS 

Sharon L. Benson 

Qgaretle manufacturing, 22 years 
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B. furcel! - 20 


James L. Corethers Jr. 

Cigarette manufacturing, 

36 years 

D.G. Cooper 

Field sales, 30 years 

Roy E. Dalton 

Plant No. 604,36 years 

S. Mturon - 20 

James M. DIsher 

Plant No. 604,18 years 

Joan H. Epperson 

Brook Cove packing, 22 years 

Ether M. Epps 

Cigarette manufacturing, 

19 years 

« un rr on BrendaW. Evans 

' Tobaccoville process control/ 
quality control, 30 years 

William E. FIshel Jr. 

Plant No. 604, 36 years 

J.R. Glaze 

Field sales, 33 years 

Donald C. Graham 

Plant No. 200, 31 years 

B. furcel! - 20 

__ Robert Hampton 

Plant No. 200, 35 years 

Harold B, Harris 

Plant No. 200,17 years 

Oma L. Hawks 

Tobaccoville making 
and packing, 20 years 

A.S 7 .nwora -20 Lotry E. Hege 

Plant No. 200, 21 years 

Albert R. Henderson 

Plant No. 604,16 years 

Jean L. Hill 

RCFCU administration, 

30 years 

Borbara D. Hobson 

Brook Cove storage, 30 years 

Helen M. Hopkins 

Brook Cove packing, 25 years 

Jerry F. Keller 

Plant No. 200, 35 years 

R.P, Laboda 

Field sales, 32 years 

Herbert F. Mobe Jr. 

Plant No. 200,16 years 

LA. Mozzoni 

Field sales, 30 years 


A. Szawora - 20 


Lawrence E. Myers 

Plant No. 200, 35 years 

Charles H. Pace III 

Plant No. 200, 34 years 

Curley L. Payne 

Plant No. 200, 35 years 

Lindsay O. Russell 

Plant No. 200, 31 years 

Nannie C. Scott 

Cigarette manufacturing, 

21 years 

Clarence R. South 

Cigarette manufacturing, 

17 years 

Charles N. Stewart 

Cigarette manufacturing, 

28 years 

T.J. Thiem 

Field sales, 30 years 

William G. Thompson 

Cigarette manufacturing, 

22 years 

W.C. Withers 

Plant No. 604, 30 years 

SPECIAL SUGGESTION 
AWARDS 

August - 1997 

Charles F. Mathews 

Tobaccoville cigarette 
Received an award in the amount 
of $1,565 for recommending the 
installation of magnetic strips in 
the oil filters of GD Packers to 
catch metal particles reducing 
parts damage, resulting in material 
savuigs. 

Clare E. Tuttle 

Tobaccoville cigarette 
Received an av\^rd in the amoimt 
of $2,595 for recommending a 
change in computer training 
charge procedures, resulting in 
less invoices and labor savings. 


IN MEMORIAM 

William J. Desapio, 26, a retail 
representative in Yonkers, N.Y., 
died Aug. 10. A resident of Pearl 
River, N.Y., he had one year of 
service with the company. 


Dara L. Hoyle, 54, a consumer 
relations specialist I in 
consumer relations, died 
Aug. 12, A resident of Winston- 
Salem, N.C., she had three 
years of service with the 
company, 




'■ The last issue of ChravT/n 
ieafured employeos who 
pa'rticlpated. in tho^ United; ■ 
^.Way.'yidoo.:Thfe 0 'pf the 
ijipwhoys were hot listed, 
"ibut nevertheless, their y 
;-pMticipktioh is very much 
appreciated. Daryl Ball of 
distribution and logistics, 
Mike Conner of R&D, and 
Curtis Fulk of tliird shift;; 
Tpbac'coyiile'played .; 
;t^v\mspopplo in tlio video. 
''^lk;'aisp]soryod as the..• v 
weapphs’exipert on tire sot ' 
and lent the Colt'single-U';' - 
t action pistols arid holster ' 
from his'collection for tlie 
' production. Thanks, 
‘'pardners.” 



Daryl Ball 


Kljlce Conner I 


Curtj.s' Fulk 
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The Million Dollar Man 


On /lug. 3J, if./. Reynolds Tobacco Co. President and CEO Andy Schindler, (center) presented Jeff Gordon, 
(right) winner of the Wi/isfo/i Million, ivitli a check for $1 million following the Mountain Dew Southern 500 at 
Darlington Raceway in Darlington, S.C. Gordon collected the bonus for winning three of the four “crown jewel" 
events on the Winston Cup tour — the Daytona 500, the Coca-Cola 600, the Wi'usfoji 500 and the Mountain Dew 
Southern 500. Gordon is the second NASCAR driver in 13 years to be awarded the Winston Million. Bill Elliott, 
the first driver to earn the W'i'nsfon Million, won the bonus in 1985 — the program’s inaugural year. 
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